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Increase American paid subscriptions to 50K in Q4.




e Press Releases and Media
Alerts

o Shared via wires + targeted
pitching to local, regional and
national media outlets/journalists

e Adverts in digital, print and
radio/podcasts

N at i © nWi d < o Ex: Adweek, Variety
EﬁO rt S e Influencers

o Finding distinct voices and building
strategic and authentic-presenting
relationships with Nano, Micro,

Mid-Tier, Macro and Mega
influencers

= Ex: Cosplay community, Music
bloggers, Fan Pages







Partnering with an agency to create one-three in-person experiences with 20-35
journalists and 15-20 monthly users

Sharing exclusive content
Performance from artist(s)
Interviews with artist(s)
Audience feedback from users
Catered food + drinks from Asian/Asian-American businesses
8. { 22 ?.@ B R Swag bags, pamphlets, etc.
s e o N Transition to DJ'd event

ity

$25K+ each
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Thoughts,
Suggestions & Q's

e Market as exclusive short-form content (in addition to other media
released)

e Revamp US socials and create content calendar
o Include editorials, repost users, QnAs and more
o Utilize as home base for social media efforts

e Question: Are there artists outside of musicians? Dancers? Anime
writers/voice actors?




